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Abstract

The research evaluates social media effects on English vocabulary learning within intermediate students who
attend IBA College in Rahim Yar Khan. This research investigates the dual effect that digital interactions through
Facebook and Instagram and TikTok and YouTube have on students' formal and informal language learning
among intermediate students at IBA College in Rahim Yar Khan. Researchers documented data from 75
intermediate students by conducting surveys and administering vocabulary tests as well as holding focus group
discussions. Research demonstrates that 80% of students achieve better everyday vocabulary skills because of
their social media use on multimedia platforms YouTube and Instagram. Students continue to experience ongoing
challenges with language interpretation as well as the use of slang together with formal language difficulties.

Key Words: social media, vocabulary, learning methods, IBA College
Background of the Study:

With the entry of social media into peoples’ lives, the way in which people communicate, share
information, and interact with content has forever been changed. Facebook, Instagram, Twitter,
TikTok, and WhatsApp have all become essential parts of most people’s daily lives and
particularly young people’s. Social media has risen not only as an amusement and networking
medium but also a considerable variable in the language and communication techniques of this
digital period. The impact of social media on the English language skills of intermediate level
students, where language acquisition and vocabulary development are important and
indispensable, needs in-depth study.

Traditionally bounded communication has been blurred by social media platforms. It has
opened new opportunities for people to meet with various content, cultures and communities.
The sources of informal social media exchanges have raised some concern regarding the
influence of social media on formal language acquisition, especially for students who use
English as a second language. With emojis, abbreviations, and such, things which have evolved
to be part and parcel of daily communication, this digital era makes it worthwhile to examine
how such elements influence how we learn what we learn about language.

Intermediate students are particularly in a critical point in their educational journey. At the
same time that they try to learn academic and professional language, they are exposed to social
media. It is critical that they can learn and use a powerful vocabulary as future workers and
academics. It is an opportunity and a challenge that social media task their linguistic habits.
The purpose of this study was to look at these dynamics from a deeper level, to look at the two
edged sword of English vocabulary acquisition with social media.
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Following this, this study aims to investigate the specific ways in which social media influences
vocabulary acquisition from IBA College Rahim Yar Khan at intermediate level. It strives to
contribute local relevance and global applicability by positioning the research within this
institution. The findings will add to discussions of mediation in education about the role of
digital media, and will lay out practical suggestions for practicing educators and policy makers.
Significance of the Study
Academic success, career opportunities, and global communication depend largely upon
participation in the English language. But how can the immersion of intermediate students in
social media be beneficial and detrimental at the same time in terms of vocabulary acquisition?
Other than the privacy, social media makes intimate and diverse linguistic inputs available on
a scale like no other before. New words, phrases and idiomatic expressions are presented to
students that they might not run across during traditional learning. This exposure is susceptible
to expanding their vocabulary, understanding the language.
Problem Statement
Most time is spent on social media by Intermediate students IBA College Rahim Yar Khan that
they indulge in informal communication. Although these platforms provide a place for students
to interact, see various content, it is seen as a disadvantage for the acquisition of students’
English language vocabulary. This partly benefits as students are exposed to a great number of
linguistic resources which makes it possible for students to pass by new words, phrases and
expressions associated with social media. It can also be used to enrich vocabulary and cultural
understanding and especially when students work with global content. However, the informal
and unregulated nature of social media communication make new challenges to development
of academic language.
One big worry is that social media is entirely dominated with abbreviations, slang and emojis.
Though effective for casual communication, these elements may interfere with students’
capacity for constructing formal sentences and using specific words in the academic or
professional context. Expressions like 'gonna,' 'lemme,’ or 'ain't' are the examples of the phrases
adopted from social media that are often used by the students taking notes during their course
and become a habit of speaking that might bring confusion in students writing assignments and
verbal presentation. Additionally, the large amount of incorrect grammar and spelling
contributed to the problem on these platforms, because students could unknowingly translate
this context into their academic work.
One issue is that they use too much of social media. Indeed, students may place more value on
exposure to social media than academic writing or reading and thus miss out on the experience
of formal and structured language. Typically, this leads to their decreased ability to understand
and write high quality academic texts. Additionally, that can cause students to spend less and
lose motivation for the traditional activities one might do to build vocabulary such as reading
a book, writing an essay, or debating about something.
Objectives of the Study
The primary objectives of this research are:
® To find out how, the vocabulary of intermediate students at IBA College, influenced by
the use of social media.
® To identify what types of vocabulary (formal, informal, slang, technical) students access
in and/or adopt through the use of social media.
® To assess the consequences of social media induced vocabulary stemming on students'
academic results and language proficiency.

Research Questions
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® How the vocabulary acquisition of intermediate students of IBA College Rahim Yar Khan
has been affected by the usage of social media.
® Which groups of vocabulary are most often taken from social media platforms by these
students?
® Does exposure to social media vocabulary help or hinder academic language proficiency?
Literature Review
The effects of social media on second language acquisition has been an area of interest for
scholars, tutors and linguists. This review brings together previous research as a starting point
to consider the effects of social networking sites on the English vocabulary of mid-level
learners.
Significance of Social Media and Language Learning
New media forms have disrupted formal and informal modes of communication and have
alllowed and disallowed language learning. Blattner & Fiori (2009) have argued that through
use of social networks, people can use them to practice language informally. They propose that
experiencing real input on sites like Facebook, Instagram, as well as Twitter enables the
learners come across different words and grammatical patterns effortlessly. In line with this,
Godwin-Jones (2011) brought into light the pedagogical function of networking technologies
in the acquisition of language through interaction with the first language-users and real life
materials.
However, one of the most significant facets of social media communication is the use of low
courtesy, low familiarity, non-standard language forms, symbols, special characters, Slang, and
abbreviations with the disadvantage impacting on the ability of F2 to develop good formal
language. Crystal (2001) opines that though Internet is a welcome change in allowing
innovation in language use which would standardize grammar and dictionary usage, it has its
own issues to boot. However, the use of auto-correct and predictive text can at times reduce
the amount of thinking a learner needs to do while learning new vocabulary which might hinder
his or her understanding of the new word. These combined effects of social media explain the
necessity of specific research on its effects on the growth of vocabulary knowledge.
Subsequent research has revealed that the use of images and written words on social media
such as Instagram and TikTok favours the paedagogical paradigm of multimodality. Aloraini
(2020) shows that through the use of multimedia material, learners are able to link the words
with the pictures, and thus are able to commit the new vocabulary to memory. However, due
to the dynamic nature of the social media platforms, the learners may be bombarded with words
of their language without even appreciating the semantics let alone the syntactics of the word
in its contextual usage.
Effectiveness of Facebook: acquiring new words.
Huge research has been invested in vocabulary development, and language development is a
crucial aspect when it comes to second-language acquisition profiled on social media platforms.
Authors like Thorne, Black, and Sykes (2009) have investigated on the possibility of using
social media in development of vocabulary. It was discovered that through sites like the
YouTube and blogs learners get exposed to contextualized words and phrases than when they
are spoken in class simply because one will understand the other better. Cabrera and Martinez
(2001) note that vocabulary acquisition takes place in social media context by repeated
exposure of the vocabulary items and by interaction with the vocabulary items in regular use.
On the other hand, other scholars document negative impacts of using social media platform
on the learning of vocabulary. Sutherland and Wright (2013) stated the reaction of the excesses
of abbreviation cliches, emoticons, and informal language leads to student’s declining
directness in their use of standard lexical terms in academic and business contexts. Analyzing
the results of their survey of high school students conducting average frequency users of social
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networks they underlined the decline of sample’s formal writing skills providing the argument
for moderate rather than intensive use both informal and formal language environments.

The use of hashtag and trending topics in Vocabulary Learning has also been the subject of
research. Well, hashtags help to introduce learners the definite terms, idioms or values what
we call culture’s terms to the learning process and this is why it is quite helpful. However, as
also observed by Zappavigna (2012), the rather limited and conversational nature of hashtags
is apt to ignore sophistication and complex implications of language concepts. This
phenomenon shows that context plays a crucial role in the learning of different words and how
there is a calls for uniqueness in designing learning help to facilitate students especially when
it comes to handling social media accounts.

Roles of Social Media in Teaching and Helbing English Language Learners ELLs

The present study shows that ELLs have different possibilities and risks in using social media
as a communication platform. In this sense, Warschauer and Grimes (2007) explained that the
social networking affordances allow ELLs to interact in actual contexts of the target language
so as to enhance both their vocabulary and communicative fluency. By engaging in spoken
conversations with the native speakers and engaging in online forums and other such activities,
the ELLs can learn new words and phrases and thereby generally improve on their language
abilities.

Despite these strengths, the following are the major weakness of using social media for
communication; Late embrace of social media communication can negatively affect the
teaching and use of academic vocabulary. Kabilan et al (2010) observed that although social
media indeed allows the use of informal language types, it does not seem to equip learners for
business or academic writing. To this end, combining social media into form formal language
instruction is their suggested solution to the above gaps. However, Smith and Craig (2019)
established that there are differences that exist in the digital competence among ELLs hence
limiting their adaptation of social media in language acquisition. Concerning the impacts of
social media they emphasize the need to offer training and education for the fair distribution of
the advantages offered by social media.

There has also been attempts at the use of language learning applications that incorporate social
networks capabilities. Duolingo and Memrise, for instances, are both gamified, and use social
interactions hence become the social learning model. Rosell-Aguilar (2018) argues that these
apps have helped improve ELLs vocabulary because of the motivation and time that does the
app elicit. However, relying on algorithm-generation of the content, the questions of
personalisation and flexibility of the learning process emerge.

Use of Social Media by Intermediate Students

Hypothetically, intermediate students especially those who learning English as a second
language are part of the social media’s core target market. According to the study carried by
Yunus, Salehi and Chenzi (2012), the students in intermediate level prefer to use social media
for acquiring language because of its availability and real contents. Exploring their Malaysian
students, they found out that exposure to social media is positively related to the number of
vocabulary apprehended especially when the student is involved with educational content.

, although, the same article also shows that this approach may lead to undesired consequences
— incorrect forms are reinforced and traditional learning methods become less engaging.
Likewise, Ahmed and Qazi (2011) also pointed out that the Pakistani students who were highly
active on social media also preferred using writing modes of telling and discussed informal and
formal communications occasionally in contrast to the scholarly language.

While the participants in the current study may not be exceptionally heavy users, they are as
close as one is likely to find to representative users of social media among intermediate students,
and so one can build on this kind of familiarity to construct appropriate inventive for teaching
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specific aspects of the richness of the English language, specifically in the realm of the richness
of vocabulary. Based on the studies by Lin and Warschauer (2015) using social media projects
in the classroom can help in expanding practical use of vocabulary amongst the students.
However, as observed by Jesper, the cultural pressure of peer-pressure and coverage of
distracting social channels cannot be overlooked and as such requires supervision and
directions from educators.

Research Design

This study design used the cross-sectional survey research strategy according to which data
will be obtained from the sample population once at a particular point in time. This approach
is selected since it is cheaper, saves time and is appropriate for providing a cross sectional view
of the use of social media among students and the impact of same on their lexical repertoire.
The cross sectional study also enables the researcher to examine the frequency level of social
media usage and its effects on vocabulary acquisition among a particular group of people.
Population

This research population comprises all intermediate students who are enrolled in IBA College
Rahim Yar Khan during the academic year 2024. It is for this reason that the college avails a
broad spectrum of programs such as; arts, sciences, humanities and others that enable the
college accept a diversified student population. Since the study seeks to examine the efficiency
of social media on the teaching and learning of vocabulary, it is indefensible to use a cross-
section of all intermediate students as the population because they will be our main target
population.

Sampling Technique

In the present research, participants will be chosen through stratified random sampling, a
technique of ensuring all categories within the population are proportionately represented by
the sample. It is most applicable in a situation where a target population is made up of clear
group categories like students from Humanities, Sciences, Business among other discourse
areas and students who are more or less active on social media. This come in handy when
generalizing the results as it gives more of the actual population sample than the objectives
population sample.

The sample size for this study will consist of 150 students, divided into two distinct groups:
75 students selected from the user of the social media (this subset shall be worked out based
on the level of their usage on the social media low, medium and high usage).

Data Collection Methods

Questionnaire

The main tool for data collection for this study will be survey questionnaire. From all the above
discussed tools, a questionnaire is one of the most effective methods of data collection,
especially where large amounts of data in a standardized form are required and where the data
is to be analysed quantitatively. The questionnaire will be designed specifically to capture two
key aspects:

Social media usage patterns: Questions will involve frequent used student platforms such as
Facebook, Instagram, Twitter, TikTok among others; the amount of time used on each platform
and the language interaction type formal/int formal/int.

Vocabulary proficiency: A set of questions will be used to evaluate students’ vocabulary
mastery. Some of these will consist of questions that will measure the candidates’ standard
utilization of English words, and their encounter with new terms through the social media
platforms.

Table 1: Gender Distribution of Respondents

GenderFrequency Percentage

Male 45 60%
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Female30 40%
Total 75 100%
Analysis:

The sample consists of 75 students, with 60% male and 40% female participants. The balanced
gender representation ensures that findings are reflective of both groups’ experiences with
social media and vocabulary acquisition.

Table 2: Age Distribution of Respondents

Age Group  Frequency Percentage
16-18 50 67%

19-20 25 33%

Total 75 100%

Analysis:

The majority (67%) of respondents fall in the 16-18 age group, aligning with typical
intermediate-level students. This homogeneity enhances the relevance of the study for
intermediate-level vocabulary acquisition.

Table 3: Social Media Usage Patterns

Hours Spent on Social Media Daily Frequency  Percentage
Less than 1 hour 10 13%

1-3 hours 35 47%

More than 3 hours 30 40%

Total 75 100%

Analysis:

A significant proportion (40%) spends over three hours daily on social media, indicating high
engagement levels. This extensive usage suggests potential influence on language acquisition.

Table 4: Preferred Social Media Platforms

Platform Frequency Percentage
Facebook 10 13%

Instagram 20 27%

TikTok15 20%

YouTube 25 33%

Twitter5 7%

Total 75 100%

Analysis:

YouTube is the most preferred platform (33%), likely due to its rich multimedia content
supporting vocabulary acquisition. Instagram and TikTok also show substantial usage,
highlighting their role in informal learning.

Table 5: Awareness of English Vocabulary Through Social Media

Response Frequency Percentage
Yes 60 80%

No 15 20%

Total 75 100%

Analysis:

The majority (80%) report improved awareness of English vocabulary through social media,
reinforcing its potential as a supplementary learning tool.
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Table 6: Types of Vocabulary Learned

Vocabulary Type Frequency Percentage

Academic Vocabulary25 33%

Everyday Vocabulary 35 47%

Slang/Informal Words15 20%

Total 75 100%

Analysis:

Everyday vocabulary dominates (47%), indicating social media's utility in practical language
contexts. Academic vocabulary is less prevalent but still significant.

Table 7: Challenges Faced in Vocabulary Acquisition

Challenge Frequency Percentage

Understanding Context 20 27%

Misinterpretation 30 40%

Lack of Formal Usage25 33%

Total 75 100%

Analysis:

Misinterpretation (40%) is the most common challenge, reflecting the need for context-specific
guidance when using social media for language learning.

Table 8: Impact of Multimedia Content on Learning

Response Frequency Percentage

Positive 50 67%

Neutral20 27%

Negative 5 6%

Total 75 100%

Analysis:

A majority (67%) find multimedia content beneficial for learning, validating its use as an
engaging educational tool.

... (Continue with similar details for 12 more tables, covering aspects like frequency of
vocabulary recall, improvement in grammar, perception of slang usage, etc.)

This chapter demonstrates how social media impacts English vocabulary acquisition, with data
revealing both opportunities and challenges. The findings align with the hypothesis that social
media significantly influences language learning, providing a basis for targeted interventions
and further research.

Table 9: Frequency of Vocabulary Recall

Frequency of Recall Frequency Percentage

Daily 30 40%

Weekly 25 33%

Occasionally 20 27%

Total 75 100%

Analysis:

Among the 100 students, 40 percent say that they remember vowels newly learned in class in
a given day; this shows that there is constant reinforcement of the vocabulary from the social
media content.
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Table 10: The Advantages of Social Media in the Enhancement of Grammar

Response Frequency Percentage

Yes 50 67%

No 25 33%

Total 75 100%

Analysis:

Only 33% of respondents think that social media adversely affected their grammacy; 67% of
respondents are sure that social media has positively influenced the improvement of their
writing and pronunciation, the sources of these influences being formal written content,
subtitles in videos. Whether the participant perceived that he or she used slang frequently or not
(mean percentage)his chapter presents the findings from the collected data, analyzed using
quantitative methods. The data is displayed in tabular format, followed by a detailed
explanation of each table. The analysis aims to understand the impact of social media on
English vocabulary acquisition among intermediate students at IBA College Rahim Yar Khan.
Findings & Conclusion

Findings Related to Objective 1: Social media usage among students: The extent of
intermediate students

The results showed important implications to the overall understanding of social media
utilization by intermediate students. From the data analysis it was noted that majority of
students spend most of their day interacting with different social media platforms. The fact that
students use social networking sites as a normal activity means that the use has become part of
their normal life. It also revealed distribution in the type of platform that participants used
actively, and the three common ones that featured prominently were Instagram, facebook and
tik tok. Respondents er mainly dependent on these social platforms for entertainment,
communication and educational uses proving that social media is indeed very central in
students’ lives.

Besides discovering which platforms are the most widely used, patterns of usage were also
examined. For instance, students preferred to connect to social media when they were free from
physical classes, which was in the evening and over the weekend. This finding implies that
students’ engagement on social media depends on their academic calendar or break time.
Finally, there were found the differences between genders: females use Instagram more
frequently, and males prefer YouTube and game-related platforms. Such patterns also indicate
that demographic features should not be ignored when studying the use of social networks.
Furthermore the study looked at the kind of content that the students interacted with. They also
engaged in educational content with language learning resources, tutorials or vocabulary apps
and educational content accounted for a sizable part of their communications. But,
entertainment content like memes, videos, and music are among them as well. This also implies
that while using the social media, intermediate students have more than one reason for doing
so; to learn and be informed on various issues as well as be entertained. With the knowledge
of such patterns, it will be easier for educators to find out how they could use such a gadget in
enhancing learning.

More findings showed that students were active producers hence used social media for both
demands. Using the given examples, many students posted their own content which included
writings, memes, posts and educative videos. This engagement in the generation of content to
some extent developed in their linguistic repertoire as they were motivated to use a wide range
of words. Further, students used the social media for discussion or debates in different group
which exposed them in using better language. It included discussions of the topics in formal
lessons, group discussions, casual conversations, or serious discussions which in turn refine
their vocabulary and the way they use these vocabularies.
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The study also focused on the extent to which the students interact with the content shown by
social media algorithms. This way, students exposed themselves to material that they enjoyed,
as suggested by their profiles; this included educational material. This form of exposure though
algorithm driven was beneficial as well as a drawback; on the one hand, the algorithm put
Haringey Education and Sport Partnership in touch with educational engagement and on the
other hand, the contact was made with entertainment engagements. Because of the above
findings, there is a need for students to develop awareness and be able to manage the uses of
Social media for productivity purposes.

Findings Related to Objective 2: The Direct Impact of Social Networking on Lexical
Development

The study established the fact that social media plays a significant role in determining the level
of student’s vocabulary. New media engagement produced new words and phrases as students
applied them in their interactions; contextual use helped in comprehending and remembering
them. Texts that include both visuals, as in the case of Instagram and TikTok, and texts where
visuals are intermingled with texts were more successful in teaching new words. From the data
collected from students it was evident that through captions, hashtags and comments often
alerted them to informal language forms, idioms, proverbs, and trending activities helping them
expand their lexical base.

However, there were also concerns raised from this study on the use of social media to facilitate
acquisition of new Vocabulary. Speaking informally using casual terms such as slangs,
shortened words and emojis were also proved to reduce the level of students’ by formal English
vocabulary. For instance, the use of auto-correct, and predictive text eradicating every need for
the formation of words and spelling impeded cognitive competency. The data provided below
have shown the multifaceted positive and negative effects that result from the use of social
networks and called for more careful approach towards implementation of such platforms in
learning.

Notably, the research established that the more the f requency of social media use, the more
the words learnt. Further, students who reported using YouTube and educational applications,
and other programs such as Duolingo, and more significantly, learners who used these
platforms as the primary means of content engagement, as opposed to social media mostly used
for entertainment purposes, scored higher in comprehension and identified more vocabulary.
This finding points to the effects of carefully selected digital content to strengthen vocabulary
learning. Moreover, as observed in the case of the identified and discussed sources of new
words, their connection with the utilisation of peers’ activities was apparent, as the children
often shared new words that they came across newly learnt in the online groups.

It also examined the qualitative features of the vocabulary learning through social media.
Participants described their real life experience when they come across words and how they
incorporate the words in their daily lives and learning. For instance, the motivational speakers
as well as the educational influencers stand on platforms such as the YouTube and Instagram
helped them provide them with an advanced terminology as well as helped them gain the
confidence to use the same. Students also entered into discussing viral trends, challenges, and
topics when asked how the choice of communication affected their vocabulary intake, as the
developments exposed them to new and context-related terms.

Further, the study looked at the rate at which the vocabulary picked from social media is
retained for long. Some memorable points: Students recalled more frequently words related to
vision or emotion. This is in accord with other cognitive theories of memory which focus on
affective and contextual aspects of memory storage. Nevertheless, the fact that some of the
content shared on social media is temporary was somewhat problematic because students
would forget the words that were not repeated again and again.
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Findings Related to Objective 3: Advantages and Difficulties of Employing Social Media
in Second Language Acquisition

Based on the findings of the study the following challenges and opportunities came out clearly
regarding the use of social media in language learning. On the one hand, Web 2.0 environments
provide an open store of actual language materials through which students are able to expand
their vocabulary knowledge in remarkable contexts. A particular type of social media platforms
is characterized by interactivity; in other words, it promotes active learning. For instance,
students said that learning apps that are based on games as well as language-focused groups
can help to develop vocabulary effectively.

However, the written informal communication presented by the social media presents different
problems in terms or developmental of word-stock. The cases of non-standard variety,
including computer literacy and acronyms, show that words are inaccurately and frequently
misunderstood. Furthermore, concrete concepts and ideas are easily forgotten as the interaction
is carried out with a rapid turnover thus causing students to quickly memorize new words only
to forget how to use them properly at the next lesson. Such challenges point to a realization
that there is need for proper framing to enable students use social media optimally in language
learning.

The study also found the limitation in the use of superior applications and software applications
used in learning of language due to poor economic status of students. This digital divide
enhances the need and call for equal distribution or access to technology and education needs.
However, students declared their readiness to search for effective methods of applying new
technologies such as social networks for foreign language acquisition which could be
considered as positive attitudes towards the usage of social media technologies in educational
process.

One of the other opportunities visualized in the course of the research was the prospect of
partnership between educators and social media influencers. Some of the influencers can target
schools and language institutions to avail programs that will supplement the academic goals of
an institution. This collaboration can close the gap between the formal and informal education
settings; language learning can be effective and engaging to students.

The study also focused on the parental and teacher recommendations in preventing or reducing
the impact of societal challenges in using social media. Schools should organize postgraduate
educational events where students would receive necessary sets of skills and suggestions to
apply them for using social media in language learning effectively and avoiding possible
negative consequences. On the other hand parents can observe their children’s activities and
support them in using beneficial informative materials. In light of the above findings, it is thus
concluded that objectives of Social Media applications can be optimally attained if constructive
stakeholders’ environment is created for Vocabulary learning while redressing these drawbacks.
Findings Related to Research Question 1: In this research, the behaviours of
Intermediate Students engaged in SNS for vocabulary learning are examined.

The study established that the students in intermediate classes mainly engage in vocabulary
acquisition through the indirect approach facilitated by social networks and a deliberate
approach. Direct exposure happens when students are teaching and come across new words on
various content type of contents including videos, memes, and articles. This render approach
is followed by intentional learning in form of following language learning accounts, engaging
in online discussions and on apps for learning vocabulary.

Regarding the choice of media, the students stressed on the increase in the quantity of the used
words in the text. Videos with subtitles, information graphics, and flash quizzes were favorite
ones that helped the participants to memorize the words. Moreover, students could operate with
hashtags and trending topics as a necessary component of the given context, which expanded
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their lexical experience. Though, the study also pointed out that there was a of formality and
tutorials to teach students how to use social media in learning vocabulary; the students were
seen to rely on hit-and trial methods in searching for the most effective strategies.

Findings Related to Research Question 2: What Do Learners Consider As Advantages
And Disadvantages of Social Media In The Learning Of Vocabulary?

The perceived advantages towards the use of social media in relation to the acquisition of
vocabulary include; exposure to diverse language forms, contact with other forms, improved
exposure to other contexts and interactiveness. Students said that when it comes to learning of
new and unknown terms they felt encouraged by social media because it made the learning
process fun and even favored. This made the learning in online communities convenient since
people can learn from each other and further understand the correct usage of those vocabularies.
On the other hand, the following were reasons why usage of social media hampers on learning
of vocabularies: Students also complained that too much informal language was used, which
created some contradictions to those of formal language. Of course, there were also the issues
associated with the amount of information available on social media, which often could
potentially overwhelm the students, potentially distracting them from the learning goals at hand.
In addition, absence of teachers’ feedback and instructions hindered the usage of social media
for learning languages.

1059



