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Abstract 
This study examines the visual objectification of women in Hollywood movie posters, focusing on the depiction of 

headless female figures through the lens of Peirce’s semiotic theory and Goffman’s gender representation 

framework. By analyzing iconic, indexical, and symbolic elements, the research highlights how women are 

fragmented, sexualized, and commodified within the media industry. The study identifies the socio-cultural 

phenomenon of headless depictions, where women’s bodies are reduced to isolated parts, perpetuating patriarchal 

norms and the male gaze. Furthermore, it explores the commodification of female bodies as fragmented capital, 

emphasizing their use as consumable objects in visual narratives. This objectification results in the 

dehumanization and disempowerment of women, reinforcing gender inequalities and undermining female agency. 

Through qualitative analysis of posters from romantic, thriller, and horror genres, the findings reveal how visual 

media perpetuates harmful stereotypes, sustaining societal narratives of female subjugation. This research 

advocates for more equitable media practices that challenge traditional gender roles and foster a reimagined 

cultural framework valuing women as holistic individual. 

 

Keywords: Visual Objectification; Hollywood Movie Posters; Semiotic Analysis; Gender 

Representation; Headless Female Figures. 

Introduction 

Movie posters serve both advertising tools and contain essential visual semiotic 

elements that encode covert social messages. Hollywood movie posters contain stereotypical 

gender images which semiotic criticism helps decode (Chen & Gao, 2014). Academic studies 

focus on women's representation in movies through assessments of power structures 

throughout cinematic production and general social systems (Kou, 2023). The research 

examines visual message tools alongside text elements to reveal main audience-shaping 

perspectives. 

The analysis of movie posters utilizes multimodal discourse analysis which combines 

images with text and design together with cultural knowledge and cognitive understanding to 

create a detailed assessment (Budiastono, 2024). Researchers study film industry's promotional 

methods alongside marketing practices because posters serve as fundamental tools for 

expressing expectations and forming audience perceptions (Song, 2023). Scholars identified 

major societal shifts in male and female character portrayals by analyzing Hollywood teaser 

advertising (Dehchenari et al., 2014). Multiple approaches from different disciplines contribute 

to better insights into film posters' cultural worth and their abilities to both transform and 

replicate prevalent social paradigms in movie culture. 

Background of Study 

The historical position of women on movie posters dominates academic studies that 

analyze how promotional materials affect gender perspectives. Critical Discourse Analysis 

combined with social semiotics enabled Dehchenari et al. (2014) to study women's romantic 

and erotic poster representations in action film advertisements across three decades of release. 

An analysis of movie posters by Song (2023), showed how these images impact audience 
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reactions and film genre understanding while Wi et al. (2020) investigated improvements 

needed for analysis tools in this field. Karupiah (2014) collaborated with Steinke (2005) to 

demonstrate that women endure prescribed depictions over time because these images 

determine how fictional women are represented across all cultural landscapes from science to 

technology domains. 

The study demands a shift toward regional Indian cinema because these film industries 

remain outside mainstream Hollywood's standardized globalized content model. Local media 

production serves as an authentic source studying female representation and scientific career 

fields along with other workplace roles.  Jose (2023) and Linh (2021) demonstrate how Indian 

regional movie posters tap into audience engagement through multimodal discourse by 

combining visual and linguistic approaches. According to Karniouchina et al. (2022), the 

underrepresentation of women and minorities in filmmaking exists partly because of ongoing 

militarized production practices in Hollywood. These studies show how semiotics analyse 

movie posters to reveal underlying mechanisms of gender discourse and cultural storytelling 

along with their visual propagation systems. 

As a methodological framework, semiotics shows how meaning emerges and spreads 

through symbols and signs to provide insights about concealed messages found in imagery, 

language, body movements and, visual features. Using this methodological lens researchers 

identify how visual media platforms including movie posters mould cultural perspectives and 

preserve established social ideals. 

Research Objectives 

The objectives of this study, focusing on headless female representations in Hollywood 

movie posters, are: 

• To analyze the visual objectification of women through the depiction of headless female figures 

as a socio-cultural phenomenon. 

• To examine the commodification of women’s bodies as fragmented capital in the media 

industry. 

• To explore the dehumanization and disempowerment of women through the lens of the male 

gaze theory. 

Research Questions 

To fulfil these objectives, the following research questions are posed: 

1. How do Hollywood movie posters visually objectify women by depicting headless female 

figures using semiotic elements such as icons, indexes, and symbols? 

2. How does Goffman’s Gender Representation Framework provide insights into the power 

dynamics and objectification in these visual depictions? 

3. What are the broader socio-cultural implications of headless female representations in 

reinforcing gender identity, patriarchal norms, and power structures? 

Significance of Study   

The present research fills an essential void in semiotic studies about gender portrayal 

through an evaluation of headless female representations featured in Hollywood movie posters. 

The research evaluates how mass media tears women’s bodies apart through its use of Peirce's 

Semiotic Theory and Goffman's Gender Representation Framework to transform the female 

portrayal into objects of sexual commodification. Analysing standard-issue movie posters as 

influential cultural artefacts reveals how these standardized representations create destructive 

gender stereotypes alongside patriarchal limitations and narrow definitions of feminine 

sexuality and womanhood. 

This study expands previous knowledge by demonstrating how culture-driven social 

media trends affect viewer interpretations while sustaining larger societal gender-based 

inequalities. This research uses a socio-cultural perspective on women's objectification to 
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present extensive theoretical frameworks for analysing images through feminist theory, film 

studies and semiotics. Through this analysis, the researcher promotes the study of gender 

alongside race and sexuality enabling scholars alongside media professionals to develop more 

equal representations of women. 

Literature Review 

Gender Representation and Semiotic Analysis in Movie Posters 

The field of visual media analysis relies on Hollywood movie posters as essential objects for 

research to investigate female representation. Movie posters simultaneously present the 

cultural attitudes about gender problems which correspond to their role in forming public 

perception about feminine power structures and social norms for gender roles while depicting 

women sexually. In movie posters, women endure gender-based stereotyping when occupying 

positions normally reserved for men such as scientific and engineering positions according to 

Steinke (2005). Song (2023) evaluated gender prejudice in film posters through studies focused 

on the components of characters together with space allocation and visual composition 

techniques. Guided by fabric patterns, visual entertainment illustrates firm support for keeping 

women separated from broad social structures. Interpretation frameworks emerge from 

linguistic and visual elements available in these posters because they display multiple cultural 

perspectives about women according to Linh (2021). 

The Role of Semiotics in Media Studies 

By applying Peirce's semiotics media studies confirm stable analytical procedures to 

interpret important information hiding inside visual media. Wardhani (2023) made use of 

Peirce's semiotics to exhibit how beauty influencers transfer their messages through 

progressive semiotic components establishing how Peirce's framework would toil in 

contemporary media stages. Timmermans and Tavory (2020) applied semiotics to explore 

underlying social ideas which have developed obscure. Multiple studies exhibit how semiotic 

theory presents universal practicality for interpreting visual media within social and cultural 

politics. 

The study by Dimache (2023) applied Peircean semiotics to explore dark tourism 

representational models by interrogating symbolic concepts alongside iconic and indexical 

spheres. Research shows how semiotics frames as a key method to analyse cinematic posters 

which apply visual cues to contemporary social frameworks alongside gender fixes leading to 

uncanny associations between passive female characters and erotic description. 

Gender Stratification Across Media Platforms 

The attempt to reduce women to objects occurs throughout all digital programs from social 

media to online dissemination networks. According to Pramaskara (2022), visual semiotics 

authorize gender polarisation through enduring digital media objectification. Visual media 

deliberately cut off parts of female depictions to show only their peripheral silhouettes or lower 

bodies in a practice known as “beheading.” Visual media represents an ongoing method for the 

digital age to sustain dehumanising gender stereotypes in its content. 

Semiotics and Cultural Representation in Movie Posters 

Posters that feature women draw their imagery from mainstream societal customary 

practices as well as social and cultural norms of the time. According to Song (2023), a review 

of Hollywood movie posters spanning sixty decades showed recurring discriminatory patterns 

in how characters were displayed and where they were placed. According to Annisa and 

Manullang (2022), a semiotic study of the 2020 Mulan film shows how gendered narratives 

are present in visual media. These findings support feminist critiques which demonstrate the 

ways women's bodies become objects of market commodification along with their sustenance 

of patriarchal systems. 
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Through the visual portrayal of women's bodies in various poses with their attire and 

facial expressions Maharani (2023) explains we can detect fundamental cultural and gender-

related prejudice in media representation. These analyses show that visual components operate 

as methods to strengthen power systems along with promoting the normalisation of 

objectification alongside the development of gender-based social constructs. 

Implications of Goffman’s Framework 

Through Goffman’s Gender Representation Theory, it can be understood how visual media 

systems maintain patriarchal systems. Dismemberment reduces women to disjoined objects 

which function as things of desire. Women become subordinated through ritual exercises which 

uphold the social organisation of power structures yet present them in submissive and 

dependent positions. The absence of women from licenced withdrawal systematic treatments 

demonstrates entrenched unawareness of emotional states because it erases their basic rights of 

decision-making. An in-depth analysis reveals that various components form a whole 

assessment pointing to media visuals as an enabling element of gender-stratified power 

dynamics (Shahid and Kumar, 2018). 

Studies using Pierce and Goffman’s theories analyse headless women representations on 

Hollywood movie promotions to learn about how dominant patriarchal concepts spread 

through visual media. Research into media must begin with deconstructing harmful 

representations in order to build an equitable visual culture.  

Theoretical Framework   

This research investigates the visual objectification of female bodies in Hollywood movie 

posters by analysing headless figures through a combination of Goffman’s Gender 

Representation Framework (1979) along with Peirce’s Semiotic Theory (1931). The integrated 

theoretical foundation enables researchers to study visual media systems that uphold patriarchal 

structures through their visual message delivery.   

As a primary research approach Goffman’s Gender Representation Framework serves to 

analyze female objectification and subordination in visual media. This study uses the 

fundamental concepts of dismemberment, ritualization of subordination and licensed 

withdrawal from Goffman's theory to analyze how headless female imagery segregates female 

bodies to establish submissive and passive states while erasing psychological engagement.  

Methodology 

The study combines quantitative content analysis with qualitative semiotic objectification to 

examine representation in Hollywood movie posters through an assessment of headless female 

figures in visual content. A total of 30 movie posters from romantic comedy, thriller and horror 

genres dating between 2000 and 2020 formed the base for this research. The analytical 

procedures follow content analysis standards developed by Krippendorff (2018) when 

combined with Peirce Semiotic Theory (1931) and Goffman’s Gender Representation 

Framework (1979). The study examined body fragmentation through head-to-tail analysis and 

sexualization by focusing on posture and apparel alongside camera dynamics matched to male 

characters while reviewing accepted visual patterns across major film genres between 2000-

2020. The research framework allows for a thorough investigation of how female characters 

with absent heads in Hollywood posters commit to cultural beliefs through poster-based 

demonstration of gender objectification and visual power functions. 

Data Analysis 

Quantitative Content Analysis 

A thorough analysis demonstrates that female body dismemberment and fragmentation occur 

extensively throughout every type of Hollywood film poster examined. More than 50% of 

analysed posters demonstrated body dismemberment techniques that featured female figures 

seen only as isolated sections of their bodies such as torsos and legs and waists between genres. 
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Research reveals that romantic comedy movie posters depicted visual objectification in 40% 

thriller posters displayed it in 60% and horror film posters featured it in 70% of their artworks.   

Love stories like “Romance and Cigarette” and “John Tucker Must Die” use female body 

fragmentation through posters which show only legs or torsos without showing their faces. This 

marketing technique follows Goffman's (1979) Licensed Withdrawal model to create sex-

oriented depictions of women which stage them as detached targets intended for men's viewing 

pleasure.  

 

 
Posters of John Tucker Must Die and Romance and Cigarettes 

The dual presentation of women as sexual targets occurred through fragmented figures in 

thriller productions starting from “Cry Woolf” to “Suicide Squad”. Through dismembered 

female bodies thrillers build suspense by using eroticism as tension rises. Visual representations 

of female bodies in film support British film theorist Laura Mulvey's Male Gaze Theory 

showing how connections between female sexuality and vulnerability serve patriarchal cultural 

narratives.   
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Posters of Suicide Squad and Cry Wolf 

 

The employment of female body parts reaches its pinnacle in two major horror titles: 

"Jennifer’s Body 2" and "House of Wax." Through fragmentation, the creators represented 

victimization and fear because they combined women's sexually explicit displays with 

destructive visual elements. Through Goffman's ritualization of subordination theory, women's 

bodies become presented during violent and terrifying scenarios as stationary and powerless 

entities which supports their subordinate position in this kind of storytelling.   
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Poster of Jennifer Body 2 

 
Poster of House of Wax 

Centrality and Sexualization   

All film genres placed their sexually explicit and broken female figures at poster centres to 

become the main target of viewer attention through the male perspective. Romantic comedy 

posters used central placements to create heightened sexual code that enhances film content 

while thriller posters showcased these same objects by strategically focusing on the 

arrangement of female anatomy to reinforce tease-threatening effects. In horror poster contexts 

women show fragmentary body displays to represent their wide-open exposure as central 

causes of terror and devastation within the story.   

The analysis discovered overtly sexualized portrayals of women in 75% of all film 

posters since female characters appeared either provocatively decked out or partially nude or 

in sexually suggestive positions. The portrayal of female sexuality in movies differed according 

to the genre with romantic comedies treating women's naked bodies playfully while thrillers 
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emphasized sexual scenes during quiet character moments and horror used violence against 

females to create fear and victimization.   

Key Insights   

The analysis shows repetitive display patterns throughout various genres where fictional female 

genders receive fragmented depictions followed by increased sexualization and then 

commercialization. Romantic comedies depend on fragmentation for creating humorous 

moments while also expressing sexual desire as thrillers employ fragmented approaches to 

build their dual seductive and threatening story structures before horror films use fragmentation 

to show hyper-visible female victims. The depicted fragments of women in movies authenticate 

both Goffman’s and Mulvey’s viewpoints by continuing male visual power dynamics across 

visual communications. Throughout Hollywood's visual discourse female characters receive 

fragmented treatment because this approach diminishes their narratives while perpetuating 

gender bias that objectifies women as primary tools of power and desire.   

Qualitative Analysis 

A qualitative investigation examines how Hollywood movie posters signify meaning through 

the cultural representation of women using both Peirce and Goffman's theoretical frameworks. 

Visual representations show how these three motifs operate within the images. Analyses of 

iconic along with indexical and symbolic elements in these posters demonstrate how movie 

promotion through Hollywood systematically upholds gender stereotypes. The analysis focuses 

on horror movie posters because they display women's bodies through fragmentation, 

sexualization and victimization features that support patriarchal standards throughout romantic 

and thrillers alongside horror genres. 

Analysis of Horror Movie Posters 

The qualitative analysis of horror movie posters in this study examines the symbolic and 

cultural dimensions of female representation, focusing on the visual fragmentation, 

sexualization, and victimization of women. Employing Peirce’s semiotic theory and Goffman’s 

gender representation framework, the study reveals how horror films utilize women’s bodies 

as central visual tools to evoke fear, desire, and vulnerability. Through an examination of 

iconic, indexical, and symbolic elements, the analysis uncovers recurring themes of violence, 

victimization, and the interplay between sexuality and danger, reinforcing societal narratives 

of female vulnerability and subordination in visual media. 

 
Jennifer’s Body Poster 

The poster for Jennifer’s Body serves as a prime example, analyzed using Peirce’s and 

Goffman’s frameworks. The poster shows a woman with red-lipped cosmetics alongside 
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dripping blood on her mouth to present an erotic and dangerous opposition. Through their 

meaning of beauty and sexuality alongside dangerous magnetism, the red lips combine with 

blood symbolism to create an image of a femme fatale. Within this poster's design seductive 

temptation clashes with life-threatening danger to present the complex identity of its female 

protagonist. 

The introduction of indexical elements supports an even richer thematic exploration. The 

bloody traces around the lips symbolize both threatening violence and dangerous suitability to 

death which connects this woman to destructiveness and fatal components. Red lips carry two 

meanings as weapons of seduction and power which make beauty serve as both a defensive 

shield and an offensive tool. Through these indices, the woman appears both predatory in nature 

and a danger making her part seductive menace and part powerful hazard. 

By using strategic symbolism, the poster combines the sexual power of red lips with aggressive 

components. According to the archetype of "Deadly Seductress" this symbolization presents a 

contradictory sensation because people find her both enigmatic and desirable. The advertising 

shows how her beauty functions as both her strongest asset and dangerous tool making her 

attractive while maintaining her threatening quality. 

Based on Goffman's methodology we can see that the image functions to present women as 

objects for sexual desires. By focusing only on the woman's lips as a detached element that cuts 

her off from identity her status is reduced to nothing more than a sexual object. The 

representation of female power in this illustration connects exclusively to the objectified visual 

aesthetic which despoils her subjectivity and autonomy. 

Through ritualistic subordinated practices authority exists strictly through sexual terminology 

and the depicted beauty serves as her sole self-governance ability. Without showing her face 

the artists take away her ability to make independent choices and turn her into nothing more 

than a motiveless object which men use to express desire. Within the narrative, she operates as 

a passive tangible object because she lacks originality. 

The graphic depicts licensed withdrawal through blended face features and detached lips from 

the film's conceptual emotional landscape. Whenever she fails to connect emotionally she 

becomes a photograph-like presence fixed for passive viewing. Through such a seductive yet 

dark representation men can occupy her space when gazing at her. 

Horror movie posters use sensational female imagery for dangerous femme fatales that appear 

in the movie Jennifer's Body. The main visual strategy throughout this representation employs 

graphic fragmentation techniques alongside objectifying methods to show power through 

female beauty for the sake of male vision. Through this portrayal of a female lead as sexual 

material the film further perpetuates damaging gender norms throughout horror films. 

Qualitative Analysis of Thriller Movie Posters 

The analysis shows thriller movies’ publicity depicts female characters through sexualized 

features which are divided and appear weak. This research implements Peircean semiotics and 

Goffman's theory to illustrate how visual cues transform females into both flirtatious sexual 

valuables and potentially dangerous targets. The study of sign categories exposes how poster 

designs sustain gender stereotypes through single-frame depictions that raise expectations 

about female vulnerability. Visual media sustain classical views about women when they 

function as interlinked sexual objects and vulnerable targets therefore establishing patriarchal 

management frameworks in visual media contexts. 
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The Kingsman: The Secret Service Poster 

The Kingsman: The Secret Service poster’s study evaluates gender stereotypes through the dual 

analysis of semiotics by Peirce and Goffman's theoretical methods. The man's presence in 

formal wear symbolises traditional male authority, power, and professional status. A depiction 

of the woman's body fragments to show her legs encircling the man through this representation 

which functions to present her as an object. This visual juxtaposition establishes dual narratives 

and distinguishes dominating formidable men and passive subjugated women. 

The image elements function to enhance the power structures between men and women in the 

picture. Sharpness from the man's whiskey glass and his handgun creates a powerful set of 

indices which reflect both digital spy film priorities of control and luxury and danger. Through 

the visual emphasis on objectification, the female legs help make the masculine details stand 

out as he gains dominance in the picture. The design combines to show traditional gender 

stereotypes by showing men performing while women exist only to be decorative displays. 

The symbolic elements of the poster highlight further disparities in gender representation. The 

legs of the woman function metaphorically as an emblem of sexual treatment through which 

society reduces female bodies into components for viewing purposes. The man demonstrates 

power through his formal clothing and dominant stance as society prefers to grant males 

coercive authority yet reduce females to the status of desired things. The symbols throughout 

this visual support an overarching cultural perception that places male decision-making status 

together with dominance over female body objectification and submission. 

Goffman identifies multiple gender representation problems in the poster using his analytical 

framework. Through the portrayal of feminine body parts as objects the male central figure 

becomes dominant compared to the reduced female whose legs are all that remain visible. The 

selective vision technique that eliminates the woman's facial features and upper body through 

licensed withdrawal serves simultaneously to emotionally detach viewers and enhance her 

status as an object. The main male figure positioned at the artwork's centre becomes dominant 
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because his placement exists within the fragmenting body parts of the female figure which 

serves to position him as an authoritative patriarch. 

From Peirce’s semiotic perspective, the visual meaning in the poster supports a dual-meaning 

pattern through the relationship between powerful male domination and female objectification. 

This visual arrangement according to Goffman enables an audience to understand how this set-

up ensures women occupy lower positions within systems dominated by men. Through spy and 

action film's known industry conventions the poster supports established gender power 

constructs that equate male strength with power over women who become visual objects. 

Through its visual language, the Kingsman poster supports contemporary social discourse 

about power dynamics as it defends existing social hierarchies prevalent in media 

representations. 

Qualitative Analysis of Romantic Movie Posters 

A qualitative examination investigates the portrayal of women's bodies in romantic movie 

posters through an assessment of sexualization practices objectifying depictions and passive 

imagery. The researchers employ Peirce's semiotic theory together with Goffman's gender 

representation framework to study images showing body postures and clothing and breaking 

up the body form which reveals how advertisements portray women as desired objects for men. 

By examining icon indexes and symbols within romantic comedies we can see the way 

feminine characters become passive sexually exploited figures who maintain the central focus 

of their love stories. Visual advertisements utilize female bodies through commodification for 

viewing pleasure while maintaining cultural patterns related to gendered representations in the 

media space. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Red Bikini Poster 

A romantic comedy poster analysis demonstrates the widespread gender objectification within 

visual media through its focus on the woman's lower body area which occupies the central 

position in the advertisement. The bottom part of the woman's body stands out front and centre 

as the artist her face and head from view. Summer-intensified sexual symbolism through the 
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red bikini reduces the depicted woman to male viewing interest before patriarchal power 

dynamics amplify this objectification through the smiling men's voyeuristic body orientation. 

The poster makes use of indexical components which intensify the assignment of object status. 

Through his facial expressions alongside the close body framing of the woman, the poster 

implies her meaning as a sexual object. The red bikini serves dual roles: Through its design, 

the poster strengthens links between femininity and sensuality which transform women into 

sexual objects throughout the film story. With her face absent the poster reduced her presence 

to nothing more than a stimulus for male visual enjoyment. 

Through symbolic representation, this poster displays how men dominate women as 

subordinates. Active male participants stand visibly clothed in the scene while expressing 

themselves while the woman's body exists through fragmented pieces that serve as pieces for 

sexual viewing. The opposing structures in this poster illustrate the cultural trend which reduces 

women to visual stimulation for males yet grants full authority to men. 

Goffman’s Framework: Gendered Objectification 

The poster uses approaches identified by Goffman to show objectification techniques. In this 

poster, the female body shows dismemberment through its fragmented layout where the lower 

section receives focus despite hiding the woman's head and face. Women exist solely as 

decorative objects so their popularity maintains their traditional passive status in our culture. 

The woman's submissive position with a slight bow as she faces the audience symbolizes her 

powerlessness to the point of objecthood. The Licensed Withdrawal emerges through her facing 

away from the scene and her posture of backwardness because it removes her individuality and 

reduces her to an object for consumption. 

Discussion 

The Role of Icons, Indexes, and Symbols in Female Objectification 

The data reveals Hollywood film poster creators use icons and symbols simultaneously as tools 

for structured female objectification through figurehead imagery to represent women as 

objects. Research documents that male-driven wish employs torso fragment waist segments 

and leg pieces as its targets. These visual depictions match the social-cultural practice of 

objectification that transforms all male characters into thing-like elements instead of complete 

individuals. Body position clothing choice and physical stance reinforce objectification when 

used together. According to Patria et al. (2021) and Utami et al. (2021), women display 

seductive body positions in media along with essential objectifying elements that include short 

skirts and lingerie and red high-heeled shoes. 

Repetitions of red throughout visual media create a sensual tone that deepens the marketplace 

perception of women as objects for trade. Postures of submission alongside rest photos in media 

advertising present a visual representation of dehumanization since they call attention to weak 

female power under male dominance. According to Dolan (2020) and Shahid and Kumar 

(2018), the reduction of female subjects to mere visual objects for whispering male pleasure 

sustains patriarchal power structures and defends existing gender social hierarchies between 

men and women. 

Application of Goffman’s Framework to Gender Representation 

Research fills in Goffman's conceptual tools to confirm how movie poster treatments that 

fragment women's bodies objectify them by denying their identity along with control over their 

actions. In a figurative sense, the headless female figure carries this reduction because it erases 

the personality of women through complete objectification. Widespread body fragmentism 

supports Goffman's model of ritualized subordination along with dismemberment because it 

shows gender as mute and compliant objects. These visual representations fragment body parts 

as an ongoing strategy to marginalize women, because they devise singular value from, looks 
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only while reinforcing male-dominant conditioning (Rapanot et al., 2021; Albawardi & Jones, 

2021). 

Through Goffman's concept of licensed withdrawal women are shown as emotionless passive 

subjects. Structures showing female characters without heads serve dual purposes because they 

both eliminate their independent character and then reduce them into commodities available 

for male appreciation. Movies present women through dehumanizing objectification that 

supports patriarchal standards while denying them both voice and rational ability (Tortajada et 

al., 2013; Krijnen et al., 2012). 

Conclusion 

The current study analyses the women's objectification that occurs through Hollywood movie 

posters by studying headless female figures as an important cultural pattern which reinforces 

masculine systems by fragmenting and sexualizing and disassembling the female figures. The 

study applies semiotic theory and Goffman's framework to illustrate how media reduces 

women to surgically severed parts such as waists, legs and torsos before converting them into 

decorative adornments removed from independent thought or self-rule. As a result of such 

representational techniques, female characters become dehumanized through fragmentations 

that remove their agency and consolidate their subordination in societal discourse. This 

research examines the effects of cinematic representations of submissive female forms without 

heads because they sustain patriarchal power structures through their male audience. The 

research demonstrates the critical requirement for gender-aware media policies that aim to 

obliterate dismissive prejudicial representations in order to promote women-focused 

empowerment and complete identity recognition. This work constitutes a vital addition to 

media gender research. 
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